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CAMPAIGN DESCRIPTION/ OBJECTIVES/ GOALS

PROJECT DESCRIPTION

The 2008 Central RPA Bristol/Southington marketing campaign was designed to promote
Connecticut Department of Transportation (ConnDOT) Commuter Services and to promote
assistance to employers not currently engaged with other transportation programs or offices.
Coordinated by the Central Regional Planning Agency, the campaign included direct
telephone contact using a discussion guide (Appendix A), and was implemented by a team
consisting of ConnDOT, and ConnDOT Commuter Services representatives from Rideshare,
Rideworks, and 2Plus (Appendix B). The campaign ran from mid-April to the first week of
June, 2008.

Unlike traditional media/direct mail outreach efforts, this program is uniquely interactive --
engaging employers in a personal dialogue with ConnDOT Commuter Services
representatives leading to an ongoing relationship for information exchange, needs
assessment, and ConnDOT-sponsored commuter programs customized for the individual
employer.

The campaign was budgeted at $10,000. Funding was included in the 2008 Statewide
Ridesharing Project (# 0170-2709; see Work plan Appendix C).

The campaign’s target group included 260 businesses in the zip codes of 06010 Bristol and
06489 Southington, Connecticut (see Appendices D & E).

OBJECTIVES

Objectives of this project were to:

e Inform employers about available ConnDOT transit & ridesharing options

e Deliver ConnDOT transit & ridesharing information to employers

e Promote ConnDOT Commuter Services programs with emphasis on assistance to
employers in commuter trip planning.

GOALS

Goals of the project were to:
e Assess area business transportation needs
¢ Gauge awareness of ConnDOT-sponsored ridesharing services
e Measure interest in employer promotion of carpool, vanpool, bus, telecommuting, and
tax benefit commuting options
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e Identify at least 45 businesses interested in ConnDOT-sponsored alternative commute
modes
e Document and evaluate the program
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RESULTS SUMMARY

Business Needs Assessment/Interest

Over two-thirds of the businesses that completed the discussion guide reported being
interested in information about ConnDOT’s commuting services for their employees. Interest
levels varied from 66% for tax savings information to 30% for telecommuting. Ridematching
interest came in at 43% and bus, vanpool, and carpool interest varied between 53% and 56%.

Awareness of ConnDOT Ridesharing Services

Only 9% of businesses reported awareness that ConnDOT offers transportation services. But
nearly all (96%) were aware of at least one ConnDOT-sponsored service.

Document & Evaluate the Program

This report summarizes the Central RPA Bristol/Southington campaign findings, offers an
analysis and discussion of the effort, and presents conclusions and recommendations.
Appendices provide the project team participants; related scope-work plan; area map; list of
businesses contacted; relevant ConnDOT services & links; contact referrals; and telephone
meeting feedback form.
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FINDINGS

Employer Contacts

Attempts to contact all 260 employers were made (see Appendix E). Each respondent
was contacted up to a maximum of four times, or until a contact and meeting/interview
could be completed.

Interviews were completed with 105 businesses (40%) (see Appendix F). The remaining
155 were either not interested, had bad numbers, or could not be reached within the
campaign timeline.

70 businesses (46%) were interested in ConnDOT-sponsored ridesharing services

The 70 businesses represent over 8,600 total employees. This is 44% of all employees in
the targeted area.

The 70 interested businesses exceed the campaign goal of 45 interested businesses by
56%.

Employer Awareness

9% of the employers interviewed were aware that ConnDOT sponsored ridesharing
services.

96% of employers were aware of at least one of the transportation services sponsored by
ConnDOT (see Appendix G):.

Easy Street 75%
NuRide 13%
Telecommute Connecticut 16%
CT Transit 96%

Employer Interest

Areas of Interest:
0 Commuter Tax Benefit (66%)
Carpool (56%)
Vanpool (55%)
Bus (53%)
Telework (30%)

O O O O

The campaign generated 304 individual requests for more information on ConnDOT-
sponsored ridesharing services, with an average of over four requests per company.

Among the 304 requests, 274 were sent to Rideshare and 30 to Rideworks (see
Appendix H).
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FINDINGS ... CONTINUED

e Rideworks received requests for information from 30 companies.
0 They provided information to 28 businesses

e Rideshare received requests for information from 72 companies.
0 They provided information to 29 businesses

Rideshare Follow-up Chart
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FINDINGS ... CONTINUED

Rideshare Survey Results Comments

e 72 leads were sent into The Rideshare Company from April 25 to June 6, 2008.

e Each survey indicated what additional information was requested by the respective
employer.

e 37 voice messages were left which identified The Rideshare Company and that we were
following up from information provided by 2Plus.

e Only 2 employers returned our call.

e In person meetings were set up and completed with Shaw’s Supermarket and Step
Saver publications. Bradley Memorial Hospital and Classic Coil indicated an interest in
a face to face meeting or commuter fair, but neither has set a date although several
messages have been left.

e Although categories for information assistance were checked off on the surveys, when
contacted, 8 employers stated that they told the surveyors that they wanted no
additional information.

e Most of the employers wanted information sent to them via email or mail.

e Several employers stated that their employees’ shifts and work hours were varied, most
had overtime, and could not accommodate vanpooling. NuRide info was requested.
This was true of the hospitals and health care centers also.

e Retail stores mostly stated that their employees lived locally, had varied hours and
would like to see an increase in bus transportation in their areas.

e Electrical Energy Systems may be interested in a partner van.

TEAM COMMENTS ON RIDESHARE FINDINGS

e Rideshare findings are indicative of the need for proactive approaches.

0 Often times employers must be contacted multiple times to even speak with a
representative.

0 2Plus contacted employers up to four times to even complete the initial interview
with any informed management team member.

0 Ridesharing efforts to assist employees is often low on employers list of
immediate day to day tasks.

0 One phone call from a specific management team member, is often not sufficient
to solicit a response from a potential client.

0 Additional follow-up and multiple contacts are often warranted to effectively
promote ridesharing.

0 2Plus’ name was not used in the initial offering. 2Plus always works on behalf of
ConnDOT commuter services. Follow-up messages should have been left
concerning ConnDOT Commuter Services and not 2Plus.
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OBSERVATIONS

e The following section provides team members’ observations (random order) on issues
raised in pre-implementation discussions and during the campaign itself:.

e Employers expressed no concerns/complaints about receiving multiple calls from
separate ConnDOT Commuter Services representatives.

e There was a significant level of response to voicemail messages left from initial calls,
indicating strong employer interest in learning about transportation solutions for their
employees.

e Follow-ups by ConnDOT Commuter Services representatives should be more than
just leaving voicemail messages — personal contact should be made to build and
reinforce positive relationships.

e The determination of whether or not an employer prospect is an appropriate “fit” is
best made after initial direct personal contact is made.
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CONCLUSIONS

This section offers lessons learned from the Central RPA Bristol /Southington campaign that
can be applied to future marketing and outreach efforts:

e The Bristol/Southington area has solid potential for increasing participation in
ConnDOT-sponsored ridesharing services, with two-thirds of employers interested in
more information on transportation or transportation tax savings programs for their
employees.

e While awareness that ConnDOT offers transportation solutions is low at 9%, awareness
of most of the specific programs themselves (e.g., Easy Street, CT Transit etc.) is strong.
The Bristol/Southington campaign has been a useful, important strategy in increasing
the awareness level about ConnDOT’s interest and involvement in employee
transportation solutions.

e Employer interest in promoting ConnDOT-sponsored transit & ridesharing programs is
high at 46%.

e The personalized, localized model used for the Bristol/Southington project yields
positive results:

0 It generates good will for ConnDOT

0 Communicates ConnDOT’s interest in helping all businesses, both small and
large promote ConnDOT-sponsored transit and ridesharing services

0 Enables employers to offer commuting solutions to employees without any
incremental cost/effort on the part of the employer

0 Creates a positive, unified response by a partnership of offices, providers, and
players

e The ConnDOT Commuter Services team approach has proved very successful due to six
primary factors:

0 Up-front team buy-in and collaboration by all stakeholders

0 A comprehensive pre-implementation process which developed the campaign’s
scope

0 Periodic team meetings to review progress and adjust activities

0 Immediate follow-up and delivery of services

0 The paradigm shift to a sales/customer service/relational format from prior
research-oriented surveys with little to no follow-up by vendors

o Participation by the local RPA
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o This marketing/sales strategy appears to work effectively as either a single, stand-alone
communications tool, or in concert with other ConnDOT efforts (e.g., statewide media
campaigns).
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OPPORTUNITIES

Following the Statewide Ridesharing Work Plan Goal to “Identify opportunities for TDM
growth in business areas,” following are opportunities stemming directly from the data
collected and the project team’s observations and conclusions:

¢ Continue the normal course-of-business follow-up/fulfillment process with the
employers contacted

e Follow-up in three to six months with employers who requested information
o Utilize the Bristol/Southington model for similar campaigns Statewide

e Develop and implement incentives for vanpooling.
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APPENDIX A — DISsCcUSSION GUIDE

Hello, my name is . We are contacting you to discuss programs and services available
through the Connecticut Department of Transportation (ConnDOT) that benefit employee
commuting, and to learn about your company’s transportation needs.

Are you the proper person to speak with about employee transportation issues? If no, ask
who? Get phone and appropriate contact information?

Confirm & update through conversations (data in original list):
Company data: Size Industry

ASK THIS QUESTION OF FIRMS WITH MORE THAN 20 EMPLOYEES: What percentage of
your employees travel to work via the following: (If you don’t know, can you give me an
estimate? (You may want to say something like, less than 10%; about half)

e personal automobile

e bus

e vanpool
e carpool
e walk

e bike

e other (get explanation)
Does your company plan to hire additional employees within the next quarter?
Do you experience recruiting problems due to transportation issues and concerns?
Do you discuss employee transportation options during employee orientation?

What type of schedule do your employees work?
[] Straight schedule [] Shifts

What are the hours/shifts?
What three towns or areas do most of your employees come from?

Obtain the following:
e Contact person
e Contact title
e Contact phone
¢ Contact email
e Best method of contact — Phone or email
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DISCUSSION GUIDE ... P2

The Connecticut Department of Transportation supports a variety of transit and ridesharing
services for employee transportation. Are you familiar with the following?

e Easy Street vanpools
e NuRide incentive based online automobile based rideshare program

e Telecommute Connecticut consultation
e (T Transit (Bus)

Are you aware that ConnDOT Commuter Services provides free assistance through The
Rideshare Company to assist you and your employees with commuting issues of all kinds?

Would your company be willing to share employee commute routes and schedules with a
ConnDOT Commuter Services representative to save your employees on commuting costs by
matching their needs with existing or potential carpool, vanpool, or bus routes?

We are trying to measure how transportation issues impact employees in your area.
e What percentage of your employees have issues with transportation (i.e. trouble finding
transportation, too many transfers, too much time spent traveling to work, etc...)? If

you don’t know, take an educated guess.

e If you could reduce the number of parking spaces at your facility, would it reduce your
costs?

e Do you provide preferential parking to vanpools and carpools?
0 If not, what do you think of the idea?

= Like alot

= Like a little
= Neutral

= Dislike

e Are you familiar with the transportation fringe benefit? (You may recognize it as
Deduct-A-Ride or Commuter Choice). It can be used to pay for transit and vanpool
fares up to $115.00 per employee per month.

e Do you offer any types of incentives for those who utilize other-than-ride-alone
methods?
0 If yes, what are they?
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DISCUSSION GUIDE ... P3

Would you consider implementing any of the following types of incentives for those who
utilize other-than-ride alone methods? For example:

0 Extra paid time off?

0 Extra lunch time?

0 Leaving a half hour early on Fridays?

o Employee recognition programs?

e Does recognition for participation in environmentally beneficial programs play an
important role in the decision making process in your organization?

e Have you considered ConnDOT Commuter Services as playing a role in your
company's environmental program?

e Does your company plan a significant change in the number of employees within the
next quarter? (Note increase or decrease and either # of employees or % change
anticipated).

e What types of transportation issues/concerns are expressed when your company is
recruiting employees?

e What two transportation improvements would you identify to most help your company
and employees, excluding reducing gas prices or increasing taxes?

e Would you like information on the following transportation services?
0 Bus —Interest level

Vanpool — Interest level

Carpool - Interest level

Telework — Interest level

Transportation related tax savings programs — Interest level

O O O O

The information you requested will be sent to you shortly. A Connecticut Commuter Services
representative familiar with the information that you requested will also follow up with you to
answer any questions you may have.

If you have specific questions about this ConnDOT sponsored outreach contact, please contact
Ken Shooshan-Stoller of the Central Connecticut Regional Planning Agency at 860.589.7820.
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APPENDIX B — PROJECT TEAM

Connecticut Department of Transportation
(ConnDOT)
James Stutz

Rideworks
Patrice DeFilippo

Rideshare
Greg Levitz

Central Regional Planning Agency
Ken Shooshan-Stoller and Stephanie Nadler

2Plus
Dr. Travis Bradshaw, Bud Titsworth

www.ct.gov/dot/

www.telecommuteCT.com

www.rideshare.com

www.ccrpa.org

www.2plus.com
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APPENDIX C — 2PLUS STATE FISCAL YEAR 2008 WORK PLAN

ort

Plus

Statewide Employer Services Program

Task 2: Direct Contact to Businesses
Contact: Dr. Travis Bradshaw

Task Goal Timeline
2.1 Research Identify opportunities for TDM growth in Ongoing
- Using demographic and business data business areas.
seek to identify areas in which to target for
alternative commute mode purposes.
2.2 Create and implement an activity plan for Outline a working plan for each campaign. Ongoing
each campaign by coordinating with the Coordinate with the state and any affected TDM
state and any other TDM organization, provider on their role(s) in the campaign.
including a complete fullfillment and
evaulation plan, that will be affected by the
campaign.
2.3 Identify and contact businesses as directed Gather information such as transportation, Ongoing
by CDOT. growth, and employee needs of businesses and
place the information into an on-line accessible
database.
2.4 Provide follow-up letter and sample Follow-up with all new prospects via letter, Ongoing
brochures of state ridesharing programs to sample brochures, and appropriate supporting
interested business customers as needed. material as needed.
2.5 Place new business customer information Work with ConnDOT and TDM providers in Ongoing
into a on-line database accessible by identifying potential business customers willing
ConnDOT and TDM providers. to promote ridesharing.
2.6 Initiate specialized follow-up contact for all Provide customized follow-up to businesses Ongoing
businesses interested in receiving more interested in ridesharing, if they have not been
information on ridesharing, if they have not promptly contacted by local TDM providers.
been contacted by local TDM providers
within one month of being placed in the
database.
2.7  Prepare an activity/evaluation report for the Prepare quarterly reports. Ongoing
employer direct contact program on a
quarterly basis.
2.8  Track ridesharing pre-qualified contacts Continuously monitor the business leads Ongoing
from first contact to initial placement in an generation and placement process in a web-
HOV mode. Work with local TDM accessible interactive database format. Report
professionals on this effort. the progress quarterly.
2.9  Tracking support for the state's business Maintain a tracking program for the ridesharers, Ongoing

TDM customers by HOV mode, after
placement.

enrolled in the state's TDM programs.
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APPENDIX D — GENERAL TARGET AREA MAP
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APPENDIX E — TARGETED BUSINESSES

Target Group Locations: The target group included 260 businesses within the zip codes 06010
Bristol and 06489 Southington, Connecticut.
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Report

APPENDIXE ... CONTINUED

Reached Group Locations: The reached group included 153 businesses. One hundred and

five businesses completed the discussion format survey with 72 interested in ConnDOT
sponsored alternative commuting services and 33 with no interest.

Blue stars are indicative of businesses with an interest in these services. Ping splash circles are
indicative of businesses with no interest in these services.
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Report

APPENDIXE ... CONTINUED

COMPANY NAME SIC DESCRIPTION SIC #
A & RSCHOOL PORTRAITS PHOTOGRAPHERS-PORTRAIT 722101
A DUIE PYLE INC TRUCKING-MOTOR FREIGHT 421309
ACUCUT INC ELECTRICAL DISCHARGE MACHS/SUPLS (WHOL) 508465
ADVANCED PRINTING SVC PRINTERS (MFRS) 275202
ALDEN IMAGE NETWORK VIDEO PRODUCTION & TAPING SERVICE 781211
ALL FIVE TOOL CO INC METAL FORMING MACHINERY (MANUFACTURERS) | 354207
AM COMMUNICATIONS SVC RADIO STATIONS & BROADCASTING COMPANIES 483201
AMERICAN CUSTOMER CARE TELEMARKETING SERVICES 738912
ANDERSON PRODUCTIONS VIDEO PRODUCTION & TAPING SERVICE 781211
ARETT SALES NURSERIES-PLANTS TREES & ETC-WHOLESALE 519306
ARMOLOY OF CONNECTICUT INC PLATING (MANUFACTURERS) 347105
ARNA MACHINE CO MACHINE SHOPS (MERS) 359903
ARROW MANUFACTURING CO METAL STAMPING (MANUFACTURERS) 346904
ARTHUR G RUSSELL CO METAL FORMING MACHINERY (MANUFACTURERS) | 354207
ASSOCIATED SPRING-BARNES GRP BOLTS NUTS SCREWS RIVETS/WASHERS (MFRS) 345298
ATHENA HEALTH CARE SYSTEMS CONVALESCENT HOMES 805902
ATLANTIC PRECISION SPRING INC METAL STAMPING (MANUFACTURERS) 346904
AUTOZONE STORAGE-BATTERIES (MANUFACTURERS) 369101
AVANTI SCREW INC SCREWS-MANUFACTURERS 345204
B W MFG CO INC SCREW MACHINE PRODUCTS (MANUFACTURERS) 345101
BARLOW METAL STAMPING INC METAL STAMPING (MANUFACTURERS) 346904
BARNES GROUP INC AUTOMOTIVE STAMPINGS (MANUFACTURERS) 346598
BARON YOUNG INC METAL FINISHERS (MANUFACTURERS) 347102
BAUER INC AIRCRAFT COMPONENTS-MANUFACTURERS 372801
BECHERT BROTHERS MFG CO MACHINE TOOLS-MANUFACTURERS 354107
BELMONT CUSTOM COUNTERTOPS COUNTER TOPS 571213
BERNIE'S AUDIO VIDEO & APPLS APPLIANCES-HOUSEHOLD-MAJOR-DEALERS 572202
BIG LOTS DEPARTMENT STORES 531102
BLOCKBUSTER VIDEO VIDEO TAPES DISCS & CASSETTES 573502
BRADLEY MEMORIAL HOSP HOSPITALS 806202
BRADLEY MEMORIAL HOSP & HEALTH HOSPITALS 806202
BRADLEY MEMORIAL HOSPITAL HOSPITALS 806202

BRANFORD HALL CAREER INSTITUTE

SCHOOLS-BUSINESS & SECRETARIAL

824402

BRIARWOOD COLLEGE SCHOOLS-UNIVERSITIES & COLLEGES ACADEMIC 822101
BRISOTL BOARD OF EDUCATION SCHOQOLS 821103
BRISTOL ARC NON-PROFIT ORGANIZATIONS 839998
BRISTOL ARC GROUP HOME GROUP HOMES 836116
BRISTOL BOYS & GIRLS CLUB CHILD CARE SERVICE 835101
BRISTOL CENTRAL HIGH SCHOOL SCHOOLS 821103

BRISTOL CHILDREN'S LIBRARY

LIBRARIES-PUBLIC

823106

BRISTOL COMMUNITY ORGANIZATION

SOCIAL SERVICE & WELFARE ORGANIZATIONS

832218
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Report

APPENDIXE ... CONTINUED

BRISTOL EASTERN HIGH SCHOOL SCHOOLS 821103
BRISTOL EDUCATION DEPT SCHOOLS 821103
BRISTOL GASTROENTEROLOGY PHYSICIANS & SURGEONS 801101
BRISTOL HOSPITAL HOSPITALS 806202
BRISTOL HOSPITAL AMBULANCE SVC AMBULANCE SERVICE 411902
BRISTOL HOSPITAL COUNSELING PHYSICIANS & SURGEONS 801101
BRISTOL HOSPITAL HOME CARE HOSPICES 805908
BRISTOL HOSPITAL OUTPATIENT HOSPITALS 806202
BRISTOL HOSPITAL WELLNESS CTR HEALTH & FITNESS PROGRAM CONSULTANTS 729901
BRISTOL IGA LLC GROCERS-RETAIL 541105
BRISTOL PEDIATRIC CTR PHYSICIANS & SURGEONS 801101
BRISTOL PRESCHOOL CHILD CARE CHILD CARE SERVICE 835101
BRISTOL PRESCHOOL CHILD CARE CHILD CARE SERVICE 835101
BRISTOL PRESS NEWSPAPERS (PUBLISHERS/MFRS) 271101
BRISTOL PUBLIC LIBRARY LIBRARIES-PUBLIC 823106
BRISTOL RADIOLOGY CTR PHYSICIANS & SURGEONS 801101
BRISTOL SCHOOL DISTRICT SCHOOQOLS 821103
BRISTOL SCHOOL SUPT SCHOOLS 821103
BRISTOL TECHNICAL EDU CTR SCHOOQOLS 821103
BRISTOL VETERINARY ASSOC VETERINARIANS 74201
BRISTOL WATER DEPT WATER & SEWAGE COMPANIES-UTILITY 494102
BRUNALLI CONSTRUCTION CO GENERAL CONTRACTORS 152103
C V TOOL CO MACHINE SHOPS (MFRS) 359903
CALCO CARPET CLEANING FIRE DAMAGE RESTORATION 152114
CALCO CHEMICAL & SUPPLY JANITORS EQUIPMENT & SUPPLIES-MFRS 358906
CARRINGTON CO ADDRESSING MACHINES & SUPPLIES (WHOL) 504409
CENTRAL CONN OB/GYN PHYSICIANS & SURGEONS 801101
CENTRAL CONNECTICUT MED MGMT INSURANCE-CLAIM PROCESSING SERVICES 641110
CENTURY SPRING MFG CO SPRINGS-AUTO-SALES & SVC-MANUFACTURERS 349301
CHILD CARE MAIN NUMBER CHILD CARE SERVICE 835101
CHIPPENS HILL MIDDLE SCHOOL SCHOOQLS 821103
CLARA T O'CONNELL SCHOOL SCHOOLS 821103
CLARENCE A BINGHAM SCHOOL SCHOOLS 821103
CLARION-BRISTOL HOTELS & MOTELS 701101
CLASSIC COIL CO COILS (WHOLESALE) 507440
CLEAN HARBORS ENVIRONMENTAL SERVICE INDUSTRY MACHINERY NEC (MFRS) 358998
CLEAR AUTOMATION CONVEYORS & CONVEYING EQUIPMENT-MFRS 353501
COLLABORATIVE LABORATORY SVC LABORATORIES-MEDICAL 807101
COLONIAL SPRING CO METAL STAMPING (MANUFACTURERS) 346904
COMEAU BUTLER WINES WINES-WHOLESALE 518203
COMMUNITY RESIDENCES INC ADOPTION AGENCIES 832207
COMPANION INDUSTRIES METAL STAMPING (MANUFACTURERS) 346904
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APPENDIXE ... CONTINUED

COMPUMAIL PRINTERS (MFRS) 275202
CONCRETE RAISING CORP CONCRETE PUMPING SERVICE 177107
CONN CLEAN ROOM CORP GENERAL IND MACHINERY /EQUIP NEC (MFRS) 356998
CONNECTICUT APPLIANCE & FRPLC FIREPLACE EQUIPMENT-RETAIL 571933
CONNECTICUT COMMUNITY CARE INC | HOME HEALTH SERVICE 808201
CONVEYCO TECHNOLOGIES INC MATERIAL HANDLING EQUIPMENT (WHOLESALE) 508426
COVANTA ENERGY CORP ENERGY MANAGEMENT SYSTEMS & PRODUCTS 171131
CVS PHARMACY PHARMACIES 591205
CVS PHARMACY PHARMACIES 591205
CVS PHARMACY PHARMACIES 591205
D W POWERWASHING VENTILATING SYSTEMS-CLEANING 734903
DABKO INDUSTRIES INC SCREW MACHINE PRODUCTS (MANUFACTURERS) 345101
D'AMATO CONSTRUCTION CO GENERAL CONTRACTORS 152103
DEPAOLO MIDDLE SCHOOL SCHOOLS 821103
DERYNOSKI ELEMENTARY SCHOOL SCHOOLS 821103
DON STEVENS TIRE CO TIRE-DEALERS-RETAIL 553123
DONE CONSTRUCTION GENERAL CONTRACTORS 152103
DUHAIME FUNERAL HOME FUNERAL DIRECTORS 726103
DYNALOCK CORP LOCKS-MFRS-EXCEPT SAFE VAULT COIN 342923
E M INDUSTRIES SCREWS-MANUFACTURERS 345204
EASTERN PLASTICS INC PLASTICS-FABRICATING/FINISH/DECOR-MFRS 308906
ECONOMY SPRING & STAMPING CO METAL STAMPING (MANUFACTURERS) 346904
EDGEWOOD SCHOOL SCHOOLS 821103
ELECTRICAL ENERGY SYSTEMS CORP ELECTRIC CONTRACTORS 173101
ELKIN SCREW PRODUCTS SCREW MACHINE PRODUCTS (MANUFACTURERS) 345101
ELLEN P HUBBELL SCHOOL SCHOOLS 821103
ENVIRONMENTAL CONSERVATION/ECOLOGCL
ENVIRONMENTAL LEARNING CTR ORG 864105
ESPN INC TELEVISION STATIONS & BROADCASTING CO 483301
EVERGREEN NURSERY INC LANDSCAPE CONTRACTORS 78204
F K BEARINGS INC BEARINGS-MANUFACTURERS 356201
FAMILY CENTER CHILD CARE SERVICE 835101
FAMILY HAIRCUT STORE BEAUTY SALONS 723106
FAMILY MEDICAL GROUP PHYSICIANS & SURGEONS 801101
FAV HOME CARE HOME HEALTH SERVICE 808201
F-F SCREW MACHINE SHOP SCREW MACHINE PRODUCTS (MANUFACTURERS) 345101
FIRESTONE BUILDING PRODUCTS CO BUILDING MATERIALS 521126
FIRST BRISTOL FEDERAL CU CREDIT UNIONS 606101
FIRST STUDENT INC BUS LINES 413101
FLANDERS ELEMENTARY SCHOOL SCHOQOLS 821103
FLORIAN TOOLS CUTLERY-MANUFACTURERS 342198

FORESTVILLE MANUFACTURING CO

MACHINE SHOPS (MFRS)

359903
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APPENDIXE ... CONTINUED

FOUR SLIDE SPRING & STAMPING METAL STAMPING (MANUFACTURERS) 346904
FOUR STAR MFG CO METAL STAMPING (MANUFACTURERS) 346904
FRANKIE'S OF BRISTOL SANDWICHES 581219
FUTURE MANUFACTURING INC ELECTRONIC COIL & TRANSFORMERS (MFRS) 367798
GEMCO MANUFACTURING CO WIRE PRODUCTS-MANUFACTURERS 331209
GIBBS WIRE & STEEL CO INC WIRE PRODUCTS (WHOLESALE) 505103
GLOBE TOOL & METAL STAMPINGS METAL STAMPING (MANUFACTURERS) 346904
GLOBE TRAVEL SVC TRAVEL AGENCIES & BUREAUS 472402
GOLD'S GYM EXERCISE & PHYSICAL FITNESS PROGRAMS 729906
ARCHITECTURAL/ORNAMENTAL MTL WORK
GORDON CORP (MERS) 344698
GREENE-HILLS SCHOOL SCHOOLS 821103
GRIFFIN ELECTRICAL CONTRACTORS HEATING CONTRACTORS 171102
HARTFORD INSURANCE 641112
HARVEST BAKERY INC BREAD/OTHER BAKERY PROD-EX COOKIES (MFR) 205198
HATTON ELEMENTARY SCHOOL SCHOOQOLS 821103
HEALTHTRAX FITNESS & WELLNESS HEALTH CLUBS STUDIOS & GYMNASIUMS 799101
HOLIDAY INN EXPRESS HOTELS & MOTELS 701101
HOME DEPOT HOME IMPROVEMENTS 152105
HOME DEPOT HOME IMPROVEMENTS 152105
HOUSING AUTHORITY HOUSING AUTHORITIES 653132
IMAGINE NATION CHILDREN'S MSM MUSEUMS 841201
IMMANUEL LUTHERAN SCHOOL RELIGIOUS SCHOOLS 821101
INGRAHAM MANOR NURSING HOME REST HOMES 805901
IVY DRIVE SCHOOL SCHOQOLS 821103
JENSEN RESDNTL CMNTY-CORP OFC RETIREMENT COMMUNITIES & HOMES 805904
JOB LOT MERCHANDISE JOB LOT MERCHANDISE (WHOLESALE) 509936
JOHN J JENNINGS SCHOOL SCHOQOLS 821103
JOSEPH KRAR & ASSOC INC INSURANCE 641112
KELLEY ELEMENTARY SCHOOL SCHOOLS 821103
KIRBY SALES & SVC VACUUM CLEANERS-HOUSEHOLD-DEALERS 572216
LAB SECURITY SYSTEMS CORP HARDWARE-MANUFACTURERS 342902
LAKE COMPOUNCE AMUSEMENT PLACES 799601
LEE SPRING CO STEEL SPRING-EXCEPT WIRE (MANUFACTURERS) 349398
LIGHT METALS COLORING INC ANODIZING (MANUFACTURERS) 347101
LIONS LOW VISION CTR HOSPITALS 806202
M & M TENNIS COURT CO SPORTS FIELD PRODUCTS & SVCS 78216
M & R HOME CARE INC HOME HEALTH SERVICE 808201
MANOR HEALTH CARE CTR NURSING & CONVALESCENT HOMES 805101
MARK FACEY & CO MARKET RESEARCH & ANALYSIS 873204
MARSHALLS DEPARTMENT STORES 531102
MASOTTI ELECTRIC LLC ELECTRIC CONTRACTORS 173101
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APPENDIXE ... CONTINUED

MASTERCRAFT TOOL & MACHINE CO METAL STAMPING (MANUFACTURERS) 346904
MC INTIRE CO INC INDUSTRIAL EQUIPMENT & SUPPLIES (WHOL) 508522
MDF SYSTEMS ADVERTISING-DIRECT MAIL 733105
MED HEALTH CTR PHYSICIANS & SURGEONS 801101
MEMORIAL BOULEVARD SCHOOL SCHOOLS 821103
METAL FINISHING TECH INC METAL FINISHERS (MANUFACTURERS) 347102
METECNO-MORIN SIDING CONTRACTORS 176111
MIDSUN GROUP INC PLASTICS & PLASTIC PRODUCTS (MFRS) 308902
MISS BETH DANCE ACADEMY SCHOOLS 821103
MODERN COUNTER TOPS & CABINETS CABINETS-MANUFACTURERS 243401
MOUNTAIN VIEW SCHOOL SCHOOLS 821103
NEW ENGLAND CAROUSEL MUSEUM NON-PROFIT ORGANIZATIONS 839998
NEW ENGLAND SCHL OF THE BIBLE RELIGIOUS SCHOOLS 821101
NEWCOMB SPRING CORP METAL STAMPING (MANUFACTURERS) 346904
NORTHEAST SCHOOL SCHOOLS 821103
NORTHEASTERN SHAPED WIRE INC WIRE PRODUCTS-MANUFACTURERS 331209
NUCHIE'S ESQUIRE CATERERS INC CATERERS 581212
NURSING CARE CTR OF BRISTOL CONVALESCENT HOMES 805902
ORCHARDS AT SOUTHINGTON RETIREMENT COMMUNITIES & HOMES 805904
PA-TED SPRING CO LLC METAL STAMPING (MANUFACTURERS) 346904
PEDIATRIC ASSOCIATES PHYSICIANS & SURGEONS 801101
PENTEC INC ACTUARIES 899910
PLAINVILLE ELECTRICAL PRODUCTS CONTROL PANELS (MANUFACTURERS) 361303
PLYMOUTH SPRING CO INC STEEL SPRING-EXCEPT WIRE (MANUFACTURERS) 349398
POSNER & TURKUS DENTISTS 802101
P-Q CONTROLS INC ELECTRONIC CONTROLS-MANUFACTURERS 362503
QUALITY COILS INC ELECTRONIC COIL & TRANSFORMERS (MFRS) 367798
QUALITY VENDING VENDING MACHINES 596201
QUINOCO INC HEATING CONTRACTORS 171102
RADCLIFF WIRE INC WIRE PRODUCTS-MANUFACTURERS 331209
RESIDENCE INN HOTELS & MOTELS 701101
RESOLUTE PARTNERS INTERNET SERVICE 737415
ROBERGE PAINTING CO INC PAINTERS 172101
ROGERS ORCHARDS FRUITS & VEGETABLES & PRODUCE-RETAIL 543101
ROLAND DUMONT INSURANCE

AGENCY FINANCIAL PLANNING CONSULTANTS 628205
ROSTRA VERNATHERM LLC INDUSTRIAL VALVES (MANUFACTURERS) 349198
ROWLEY SPRING & STAMPING CORP METAL STAMPING (MANUFACTURERS) 346904
RUMINO FLOOR COVERING CARPET & RUG DEALERS-NEW 571305
S & S PRECISION MACHINE CORP MACHINE SHOPS (MFRS) 359903
S CARPENTER CONSTRUCTION CO GENERAL CONTRACTORS 152103
SEARS HARDWARE STORE PAINT-RETAIL 523107
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APPENDIXE ... CONTINUED

SENS-ALL INC ELECTRONIC CONTROLS-MANUFACTURERS 362503
SHADY OAKS ASSISTED LIVING RESIDENTIAL CARE HOMES 836105
SHAW'S SUPERMARKET GROCERS-RETAIL 541105
SHEFFY & MAZZACCARO LLP ATTORNEYS 811103
SHERIDEN WOODS HEALTH CARE CTR NURSING & CONVALESCENT HOMES 805101
SHOP RITE SUPERMARKET GROCERS-RETAIL 541105
SOUTH SIDE SCHOOL SCHOOLS 821103
SOUTHINGTON BOARD OF EDUCATION | SCHOOLS 821103
SOUTHINGTON CARE CTR NURSING & CONVALESCENT HOMES 805101
SOUTHINGTON CHESHIRE COMM

YMCA SOCIAL SERVICE & WELFARE ORGANIZATIONS 832218
SOUTHINGTON HIGH SCHOOL SCHOOLS 821103
SOUTHINGTON PUBLIC LIBRARY LIBRARIES-PUBLIC 823106
SOUTHINGTON SCHOOL DISTRICT SCHOOLS 821103
SOUTHINGTON WATER DEPT WATER & SEWAGE COMPANIES-UTILITY 494102
SSI MFG & TECHNOLOGIES CORP PIPE BENDING & FABRICATING (MFRS) 349803
ST ANTHONY'S GRAMMAR SCHOOL RELIGIOUS SCHOOLS 821101
ST JUDE CHILDREN HOSPITAL HOSPITALS 806202
ST PAUL CATHOLIC HIGH SCHOOL RELIGIOUS SCHOOLS 821101
ST VINCENT DE PAUL SOCIAL SERVICE & WELFARE ORGANIZATIONS 832218
STAFFORD SCHOOL SCHOOLS 821103
STANDARD MANUFACTURING GROUP MANUFACTURERS 399903
STAPLES PRINTERS (MFRS) 275202
STAPLES PRINTERS (MFRS) 275202
STEP SAVER NEWSPAPERS (PUBLISHERS/MFRS) 271101
STORK CLUB CHILD CARE SERVICE 835101
SUBACUTE CENTER-BRISTOL CONVALESCENT HOMES 805902
SUPER NATURAL MARKET & DELI BAKERS-RETAIL 546102
SUPER STOP & SHOP CONVENIENCE STORES 541103
SUPER STOP & SHOP GROCERS-RETAIL 541105
SUPER STOP & SHOP GROCERS-RETAIL 541105
TJMAXX DEPARTMENT STORES 531102
TD BANKNORTH BANKS 602101
THOMPSON PRECISION BALL CO BALLS-STEEL BRONZE ETC (MANUFACTURERS) 339901
TOLLMAN SPRING CO INC SCREW MACHINE PRODUCTS (MANUFACTURERS) 345101
TOMMY TAPE MFG MANUFACTURERS 399903
TRACY-DRISCOLL INSURANCE SVC BONDS-SURETY & FIDELITY 635102
TRIEM INDUSTRIES MACHINE TOOLS-REPAIRING/REBLDG (WHOL) 508469
ULTIMATE WIREFORMS INC BUILDING CONTRACTORS 154213
US POST OFFICE POST OFFICES 431101
VANGUARD PLASTICS INC PLASTICS-MOLD-MANUFACTURERS 308901
VILLAGE CABINETS CABINETS-MANUFACTURERS 243401

October 2008 Page 26



port

APPENDIXE ... CONTINUED

VISITING NURSE ASSN OF CT INC NURSES & NURSES' REGISTRIES 804908
VISITING NURSE ASSOC-BRISTOL NURSES & NURSES' REGISTRIES 804908
WAGGING TAILS PET SITTING PET BOARDING & SITTING 75211
WALGREENS PHARMACIES 591205
WALGREENS PHARMACIES 591205
WAL-MART DEPARTMENT STORES 531102
WAL-MART DEPARTMENT STORES 531102
WEBSTER BANK BANKS 602101
WESTFALLA INC METAL STAMPING (MANUFACTURERS) 346904
WHIZ KIDS CHILD DEVELOPMENT CHILD CARE SERVICE 835101
WIRE & PLASTIC MACHINERY INC MACHINERY-USED (WHOLESALE) 508524
WORLD FULFILLMENT PACKAGING SERVICE 738988
YARDE METALS INC ALUMINUM EXTRUDED PRODUCTS (MFRS) 335498
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APPENDIX F — WEEKLY PROGRESS REPORTS

Progress Report April, 28 2008
Central COG Emplover Contact Campaiqgn

Contact Project Area:
Bristol Southington Area

Target Population:
260 Employers within 06010 and 06489 zip
codes

Objectives:

¢ Assess businzss transportation negds

*  Assess mwareness of ConnDOT sponsored
ridesharing services.

¢ Mensure interest in employer promotion of ,
bus, vanpool, carpool, telework, and Deduct-
A-Ride

*  Educate and offer other Connecticut
Commuter Services.

Methodology:

Direct telephone contact using a discussion
guide. Follow ups and response to expressed
interest performed as needed.

Completed Contacts to date: ~23
23 this report/fweek

Contact Complelion Rate:
18% (23 completed intervizws out of 130
businesses contacted at least one time)

Response Requests
Ridematching 5
Bus5

Vanpool 4

Carpool 4

Telework 2
Deduct-A-Ride 5

Contact Response Tracking: By
By Date & Interviewer

ighlights

PERCENTAGES ARE BY
QUESTION RESPONSES ONLY.

4+ 9% discuss employee
transportation options during
employee orientation

¢ 45% are aware of Easy Street

18% are aware of NuRide

¢ 9% are aware of Telecommute
Comnecticut

¢ 91% are aware of Connecticut
Transit

4+ 9% are aware of ConnDOT
Commuter Services

¢ 20% are aware of Deduct-A-Ride

¢+ 50% want ridematching
assistance with their company
employees

4 20% provide preferential parking
for carpools and vanpools

¢ 50% requested bus information

¢+ 40% requested vanpool
information

¢ 40% requested carpool
information

¢ 20% requested telecommuting
information

4+ 50% requested information on
Deduct-A-Ride

-
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Progress Report May, 05 2008

Central CT RPA Emplover Contact Campaign

Contact Project Area:
Bristol Southington Area

Target Population:
260 Employers within 06010 and 06489 zip
codes

Objectives:

¢ Assess busingss transportation needs

¢ Assess awareness of ConnDOT sponsored
ridesharing services.

¢ Mensure interest in employer promotion of ,
bus, vanpool, carpool, telework, and Deduct-
A-Ride

¢ Educate and offer other Connecticut
Commuter Services.

Methodology:

Direct telzphone contact using a discussion
guide. Follow ups and response to expressed
interest performed as needed.

Completed Contacts to date: ~61
38 this report/week

Contact Completion Rate:
31% (61 completed intervizws out of 199
businesses contacted at least one time)

Response Requesis
Ridematching 17
Bus 20

Vamnpool 19

Carpool 19
Telework 12
Deduct-A-Ride 23

Conlact Response Tracking: By
By Date & Interviewer

%Ft lights

PERCENTAGES ARE BY
QUESTION RESPONSES ONLY.

¢ 6% discuss employee
transportation options during
employee orientation

¢ 72% are aware of Easy Street

25% are aware of NuRide

4+ 17% are aware of Telecommute
Connecticut

¢ 97% are aware of Connecticut
Transit

¢ 9% are aware of ConnDOT
Commuter Services

¢ 18% are aware of Deduct-A-Ride

4 50% want ridematching
assistance with their company
employees

¢ 6% provide preferential parking
for carpools and vanpools

¢ 59% requested bus information

4+ 56% requested vanpool
information

¢+ 56% requested carpool
information

¢ 35% requested telecommuting
information

¢ 68% requested information on
Deduct-A-Ride

L 2
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Progress Report May, 12 2008

Central CT RPA Emplover Contact Campaign

Conlact Project Area:
Bristol Southington Area

Target Population:
260 Employers within 06010 and 06489 zip
codes

Objectives:

¢ Assess busingss transportation needs

¢ Assess awareness of ConnDOT sponsored
ridesharing services.

*  Mensure interest in employer promotion of ,
bus, vanpool, carpool, telework, and Deduct-
A-Ride

¢ Educate and offer other Connecticut
Commuter Services.

Methodology:

Direct telephone contact using a discussion
guide. Follow ups and response to expressed
interest performed as needed.

Completed Contacts to date: ~85
30 this report/week

Contact Completion Rate:
35% (85 completed intervizws out of 245
businesses contacted at least one time)

Response Requests
Ridematching 25
Bus 27

Vanpool 28

Carpool 28

Telework 15
Deduct-A-Ride 34

Conlact Response Tracking: By
By Date & Interviewer

%ﬁ lights

PERCENTAGES ARE BY
QUESTION RESPONSES ONLY.

¢ 6% discuss employee
transportation options during
employee orientation

¢ 73% are aware of Easy Street

19% are aware of NuRide

¢ 15% are aware of Telecommute
Comnecticut

¢ 94% are aware of Connecticut
Transit

¢+ 10% are aware of ConnDOT
Commuter Services

¢+ 19% are aware of Deduct-A-Ride

¢ 42% want ridematching
assistance with their company
employees

¢ 3% provide preferential parking
for carpools and vanpools

¢+ 47% requested bus information

¢ 49% requested vanpool
information

¢ 50% requested carpool
information

4+ 26% requested telecommuting
information

4+ 60% requested information on
Deduct-A-Ride

&
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Progress Report May, 19 2008
Central CT RPA Emplover Contact Campaign

Contact Project Area:
Bristol Southington Area

Target Population:

260 Employers within 06010 and 06489 zip

codes

Objectives:

¢ Assess businzss transportation negds
*  Assess mwareness of ConnDOT sponsored

ridesharing services.

¢ Mensure interest in employer promotion of ,
bus, vanpool, carpool, telework, and Deduct-

A-Ride

*  Educate and offer other Connecticut

Commuter Services.

Methodology:

Direct telephone contact using a discussion
guide. Follow ups and response to expressed

interest performed as needed.

Completed Contacts to date: ~103

18 this report/weck

Contact Complelion Rate:

40% (98 completed intervizws out of 245
businesses contacted at least one time)

Response Requests
Ridematching 26
Bus 28

Vanpool 30

Carpool 30
Telework 16
Deduct-A-Ride 36

Contact Response Tracking: By
By Date & Interviewer

ighlights

PERCENTAGES ARE BY
QUESTION RESPONSES ONLY.

4+ 6% discuss employee
transportation options during
employee orientation

¢ 70% are aware of Easy Street

20% are aware of NuRide

¢ 14% are aware of Telecommute
Comnecticut

¢ 94% are aware of Connecticut
Transit

4+ 9% are aware of ConnDOT
Commuter Services

¢ 20% are aware of Deduct-A-Ride

¢+ 42% want ridematching
assistance with their company
employees

4 3% provide preferential parking
for carpools and vanpools

¢ 47% requested bus information

¢ 51% requested vanpool
information

¢ 52% requested carpool
information

¢ 27% requested telecommuting
information

¢+ 61% requested information on
Deduct-A-Ride

-
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Progress Report May, 27 2008
Central CT RPA Emplover Contact Campaign

Contact Project Area:
Bristol Southington Area

Target Population:

260 Employers within 06010 and 06489 zip

codes

Objectives:

¢ Assess businzss transportation negds
*  Assess mwareness of ConnDOT sponsored

ridesharing services.

¢ Mensure interest in employer promotion of ,
bus, vanpool, carpool, telework, and Deduct-

A-Ride

*  Educate and offer other Connecticut

Commuter Services.

Methodology:

Direct telephone contact using a discussion
guide. Follow ups and response to expressed

interest performed as needed.

Completed Contacts to date: ~120

18 this report/weck

Contact Complelion Rate:

46% (120 completed interviews out of 260
businesses contacted at least one time)

Response Requests
Ridematching 32
Bus 37

Vanpool 37

Carpool 37
Telework 22
Deduct-A-Ride 44

Contact Response Tracking: By
By Date & Interviewer

ighlights

PERCENTAGES ARE BY
QUESTION RESPONSES ONLY.

4+ 6% discuss employee
transportation options during
employee orientation

¢ 72% are aware of Easy Street

17% are aware of NuRide

¢ 17% are aware of Telecommute
Comnecticut

¢ 95% are aware of Connecticut
Transit

¢+ 8% are aware of ConnDOT
Commuter Services

¢ 19% are aware of Deduct-A-Ride

¢+ 42% want ridematching
assistance with their company
employees

4 3% provide preferential parking
for carpools and vanpools

¢ 52% requested bus information

¢ 52% requested vanpool
information

¢ 53% requested carpool
information

¢ 31% requested telecommuting
information

¢+ 62% requested information on
Deduct-A-Ride

-
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Progress Report June 2, 2008

Central CT RPA Emplover Contact Campaign

Contact Project Area:
Bristol Southington Area

Target Population:
260 Employers within 06010 and 06489 zip
codes

Objectives:

¢ Assess busingss transportation needs

¢ Assess awareness of ConnDOT sponsored
ridesharing services.

¢ Mensure interest in employer promotion of ,
bus, vanpool, carpool, telework, and Deduct-
A-Ride

¢ Educate and offer other Connecticut
Commuter Services.

Methodology:

Direct telzphone contact using a discussion
guide. Follow ups and response to expressed
interest performed as needed.

Completed Contacts to date: ~135
15 this report/week

Contact Completion Rate:
52% (120 completed intervicws out of 260
businesses contacted at least one time)

Response Requesis
Ridematching 36
Bus 42

Vamnpool 43

Carpool 43

Telework 23
Deduct-A-Ride 53

Conlact Response Tracking: By
By Date & Interviewer

%Ft lights

PERCENTAGES ARE BY
QUESTION RESPONSES ONLY.

¢ 7% discuss employee
transportation options during
employee orientation

¢ 75% are aware of Easy Street

16% are aware of NuRide

4+ 17% are aware of Telecommute
Connecticut

¢ 95% are aware of Connecticut
Transit

¢ 8% are aware of ConnDOT
Commuter Services

¢ 20% are aware of Deduct-A-Ride

4 42% want ridematching
assistance with their company
employees

¢ 2% provide preferential parking
for carpools and vanpools

¢ 50% requested bus information

4+ 51% requested vanpool
information

¢+ 52% requested carpool
information

¢ 27% requested telecommuting
information

¢ 63% requested information on
Deduct-A-Ride

L 2
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Progress Report June 9, 2008

Central CT RPA Emplover Contact Campaign

Contact Project Area:
Bristol Southington Area

Target Population:
260 Employers within 06010 and 06489 zip
codes

Objectives:

¢ Assess busingss transportation needs

¢ Assess awareness of ConnDOT sponsored
ridesharing services.

¢ Mensure interest in employer promotion of ,
bus, vanpool, carpool, telework, and Deduct-
A-Ride

¢ Educate and offer other Connecticut
Commuter Services.

Methodology:

Direct telzphone contact using a discussion
guide. Follow ups and response to expressed
interest performed as needed.

Completed Contacts to date: ~153
18 this report/week

Contact Completion Rate:
59% (153 completed intervicws out of 260
businesses contacted at least one time)

Response Requesis
Ridematching 45
Bus 53

Vanpool 55

Carpool 55

Telework 30
Deduct-A-Ride 66

Conlact Response Tracking: By
By Date & Interviewer

%Ft lights

PERCENTAGES ARE BY
QUESTION RESPONSES ONLY.

¢ 7% discuss employee
transportation options during
employee orientation

¢ 75% are aware of Easy Street

13% are aware of NuRide

4+ 16% are aware of Telecommute
Connecticut

¢ 96% are aware of Connecticut
Transit

¢ 9% are aware of ConnDOT
Commuter Services

¢ 19% are aware of Deduct-A-Ride

4 43% want ridematching
assistance with their company
employees

¢ 2% provide preferential parking
for carpools and vanpools

¢ 53% requested bus information

4+ 55% requested vanpool
information

¢+ 56% requested carpool
information

¢ 30% requested telecommuting
information

¢ 66% requested information on
Deduct-A-Ride

L 2
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APPENDIX G — CONNDOT SPONSORED SERVICES & LINKS

CENTRAL RPA BRISTOL/SOUTHINGTON CAMPAIGN RESOURCES

Commuter Tax Benefit Program www.commutertaxbenefit.org
CT TRANSIT www.cttransit.com

Easy Street www.easystreet.org

(CT Vanpool Program)

NuRide www.nuride.com
Telecommute Connecticut www.telecommutect.com
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APPENDIX H — MEETING REPORT

2Plus record number
Meeting date:

Met with:

Phone number:

Company fax:

Company name:

Type of business:

Current profile:
Drive alone %:
Bus riders %:
Vanpoolers %:
Carpoolers %:
Walkers %:
Bike riders %:
Other %:

Transportation Suggestions:

Work schedule:

Commuter Services Rep:

Title:

Company phone:

Email:

Address:

Number of employees:

Meeting discussion points:

Potential challenges:

Request for assistance:

Provide information on the following:
4 Ridematching

Bus

Vanpool

Carpool

Telework Consultation

LR 4R 2R 2R 4

Tax Savings Program
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APPENDIX | — FOLLOW-UP REPORT

Follow-up/Response Report

Business Name:

Response Performed by: Date(s):
Type of Response (check all that apply): Telephone Mail Email
Personal

Services/Information Provided:

Additional Contact
Name of Contact: Date:
Type of Response (check all that apply): Telephone Mail Email
Personal
Participation Update:

e Transit Riders:
e Carpoolers:

e Vanpoolers:

o Teleworkers:

e DPass Sales:

e Commuter Choice:
e Other:
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